
ANSLEY USERY
Marketing Manager



It was June of 2016…



Good idea. Email is immediate.



• We sent this email Thursday, January 18th at 
5:15pm to 1,277 people 

• Deal was for January 19 – February 2
• $20 tickets on weekdays, $25 on weekends 

using a special code
• Free, and took no time to make



• Open rate: 31.9% or 425 individuals (industry 
average is 23.4%)

• Click rate: 3.9% or 50 individuals (industry 
average is 2.8%)

• Within the first 5 days, 19 individuals (1.18%) 
used the code and we made $815 from it 
(each person spending an average of $42.89)



Postcard time.



• The total cost and production for the 
campaign was $487.27 ($259.18 for postcards, 
$228.09 for postage

• By the time the campaign ended on February 
2nd, we made $4,521 from it

• BONUS: Patron arrives to see show last night, 
didn’t realize I was the marketing manager, 
says she was only there because of that 
wonderful postcard




